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REPORT TO THE MEMBERSHIP

A LETTER FROM SDA’S PRESIDENT

Eighty years have passed since a group of U.S. manufacturers banded together in New

York City to promote the benefits of cleanliness and hygiene. That organization was

known as the Association of American Soap and Glycerine Producers—the

forerunner of what is today The Soap and Detergent Association.

Poring over our archives, we discovered a rich history of how our members began

demonstrating corporate social responsibility—decades before that term was

ever invented.

Our predecessors created a Cleanliness Institute in the late 1920s, whose mission

focused on “higher standards of cleanliness in community and personal

life…research and fact finding… [cooperation] with schools, with health and

social welfare agencies; with industries and with other organizations, public and

private, in their efforts to combat dirt and disease; and to increase and raise the

standards of cleanliness and health.”

It’s amazing how consistent that mission is with our Vision Statement today:

Enhancement of health and the quality of life through cleaning products 

and practices.

In the 21st century, SDA continues to succeed in enhancing the reputation of the

cleaning product and oleochemical industries through education, communication

and science-based advocacy with a progressive outlook. We are focused more than

ever on our core activities: product and ingredient advocacy, groundbreaking

technical work that demonstrates safe and responsible use of cleaning products

and their ingredients, and outreach to ensure that we will continue to be the 

go-to source about our products and industries.

As always, we are facilitating high-level business interaction and looking for ways 

that SDA can help you grow your business.

We greatly value the membership of those companies who 

have joined SDA, who know the true value of an organization 

dedicated to our members’ freedom to formulate, innovate 

and succeed in the marketplace.

Ernie Rosenberg

President and CEO



2

05/06

SDA AT 80: A VITAL PAST, 
AN ESSENTIAL FUTURE
The preparations for the unveiling of the “History of Soaps, Detergents, and SDA”

exhibit and commemorative book at our 2006 Annual Meeting & Industry Convention

unearthed a treasure trove of archival documents and images from SDA’s history. Many

of these images will be displayed online and at meetings and exhibitions to celebrate

SDA’s 80 years of service to the cleaning product and oleochemical industries.

“A Tale of Soap & Water”—dating
back to 1928—was published by
the Cleanliness Institute, which
was part of the Association of
American Soap and Glycerine
Producers—the forerunner of
today’s SDA.

An early example of SDA’s
collaborative efforts: this circa 
1930s publication was a joint
project between the Association’s
Cleanliness Institute and the
National Safety Council.

“Clean and Neat”—this SDA
publication from the 1960s
was distributed to Head Start
offices, schools, and child
welfare agencies, describing
ways to teach cleanliness
and health habits to 
preschool children.
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HIGH-LEVEL BUSINESS INTERACTION
SDA’s Annual Meeting & Industry Convention displays many of the core benefits of

membership in the Association—especially in its role as the leading business interaction

and networking forum for CEOs, division and operational heads, sales and marketing

executives, and R&D, public policy and communications professionals. And other

meetings throughout the year provide additional opportunities for networking and

information sharing among SDA member companies.

2005 SDA Board members Jane Hutterly,
Executive Vice President, Worldwide
Corporate & Environmental Affairs, S.C.
Johnson & Son, Inc.; and John Forsythe,
Senior Vice President, Public Affairs and
Chief Tax Officer, Ecolab Inc., at SDA’s
Industry Convention.

Bob Hamilton, Industry Relations
Director, Access Business Group, talks
with Jan Guifarro, Vice President,
Corporate Communications, Colgate-
Palmolive Company, during SDA’s
annual Issues Briefing.

Frank Sherman, Business Unit Manager
–Surfactants, Akzo Nobel Surface
Chemistry; and Catherine Ehrenberger,
Head of Business Line, Home and
Personal Care, Ciba Specialty Chemicals
Corporation, at an SDA Board of
Directors meeting.

From left: Debra Zellner of Dow Corning
Corp., Anthony Johnson of The Dow
Chemical Company and Edward Sawicki
of Procter & Gamble.

Charles Laroche (left), Vice President,
Corporate Relations & Public Affairs,
Unilever; and Hans Bender, Manager,
Global Household Care External
Relations, Procter & Gamble, gather at
SDA headquarters during a meeting
with European Parliament officials.

2005 SDA Board Chair Alan Jope of
Unilever speaks at SDA’s Industry
Convention.

2005 SDA Board member Thomas
Pekich (left), President–Genencor
International, Inc.; and Peder Holk
Nielsen, Executive Vice President for
Sales & Marketing, Novozymes.

2005 SDA Board members Elizabeth
Harvey (left), Senior Vice President &
General Manager, Personal Care, Branded
Commercial Markets and Industrial
Chemicals,The Dial Corporation, A
Henkel Company; and June Stahl,
President, Stahl Soap Corporation.

From left: Dale Steichen, Akzo Nobel
Surface Chemistry; Jan Wengler, Reckitt
Benckiser Inc.; and Mary Vihstadt,
The Dial Corporation, A Henkel
Company, at SDA’s Strategic Advisory
Committee meeting.
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OUR VISION
ENHANCEMENT OF HEALTH AND THE QUALITY OF LIFE 
THROUGH CLEANING PRODUCTS AND PRACTICES



PRODUCT & INGREDIENT DEFENSE

SDA FIGHTS TO PROTECT
ANTIBACTERIAL PRODUCTS
Throughout 2005, SDA worked tirelessly to
protect the topical antimicrobial product
category, which includes antibacterial
soaps, body washes, hand gels and wipes.

SDA’s coalition with The Cosmetic,
Toiletry, and Fragrance Association (CTFA)
provided detailed technical submissions
to support FDA advisory committee
meetings that examined the efficacy and
safety of consumer and healthcare
antimicrobial products.

Our ongoing interactions with FDA seek
to prevent unwarranted and unscientific
rules that could limit consumer access to
these beneficial products.

As part of our scientific efforts, SDA
completed critical research demonstrating
that consumer use of antimicrobial 
soaps does not contribute to the rise of
antibiotic-resistant organisms, while
showing these products are effective in
controlling the growth and spread of
harmful germs on the skin.

SDA’s communications outreach echoed
these messages, which were conveyed to
millions of readers and viewers through
print and broadcast media interviews.

SDA Fends Off Antibacterial
Soap Bans in NYC, Minnesota
On the legislative front, SDA successfully
concluded an extensive lobbying
campaign at the New York City Council to
eliminate a prohibition on the purchase
of antimicrobial products by the City. In
May, SDA testified against a similar ban
proposal in the Minnesota State Senate,
which also did not advance.

FIGHTING FOR AUTO DISH
DETERGENTS, PHOSPHATES
SDA effectively defended phosphate-
containing automatic dishwasher
detergents (ADDs) against a series of 
ban proposals across the United States.
The most critical victories were in the
Vermont and Illinois legislatures.
Massachusetts also held hearings for the
seventh year. Michigan is looking at all
sources of phosphorus generally.

SDA is currently facing the most
challenging ban proposal to date in 
the Spokane River Valley of Washington
state. A statewide ban has also been
proposed for Washington state, and a
similar proposal may be forthcoming in 
New York state.

5

Speaking in Spokane: Dennis
Griesing, SDA Vice President,
Government Affairs, addresses a
public meeting in Spokane,
Washington, on a proposal to
ban auto dish detergents
containing phosphates.

Keith Hostetler (left), Ciba
Specialty Chemicals Corp.,
and Rich Sedlak, SDA 
Sr. Vice President, Technical
& International Affairs,
confer at an FDA advisory
committee meeting.

Defending Phosphates: A Spokane
Spokesman-Review article summarizes SDA’s
defense of phosphate usage in automatic
dishwasher detergents.

REPORT TO THE MEMBERSHIP
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COUNTERING COSTLY
PACKAGING MANDATES
SDA played a major role in a strong 
multi-industry defense against New Jersey
legislation that would have imposed
millions of dollars of new costs on cleaning
product and packaging manufacturers.
As well as raising costs, the bill—which
would increase the required recycled
content of rigid plastic packaging
containers to 35 percent—could lead to
containers with unacceptable performance.
Two public hearings were held in 2005
but no other action had been taken by
year’s end.

California regulators also proposed
changes to state packaging regulations
that would have led to significant and
costly changes. Most important was a
proposal to require inclusion of five-gallon
pails under the law. SDA provided
detailed comments on the practical and
legal issues that would be presented by
the proposal. In December 2005, SDA was
informed that the amendment process
was being postponed for several months.

CLEARING THE AIR ON
CLEANING PRODUCTS 
AND ASTHMA 
In Massachusetts, SDA once again
successfully testified against legislation
that could limit the use of certain cleaning
products used in public buildings, housing
and hospitals. Bill supporters claimed
these products cause asthma. SDA told
lawmakers that effective, healthful cleaning
is best achieved through proper cleaning
techniques and training, not product
bans, and that cleaning can reduce the
problems of asthma sufferers. At year’s
end, SDA was told that the bill was being
redrafted and was viewed as too broad.

TURNING ASIDE
UNSCIENTIFIC CHEMICAL
MONITORING PROGRAMS  
SDA was part of a multi-industry coalition
that fought passage of California
legislation that, as initially proposed,
would have created a scientifically flawed
biomonitoring program. If enacted, the
plan could have been expensive for
companies and would have created new
opportunities for activists to use
biomonitoring results to press for more
restrictions on chemicals. In the end,
Governor Arnold Schwarzenegger vetoed
the measure.
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Testifying from Coast to Coast:
SDA offered testimony in California
and New Jersey countering
proposals that could negatively
impact SDA member formulators
and packaging manufacturers.

Asthma Education:  SDA shared its
educational materials on cleaning
to control asthma and allergies with
lawmakers in Massachusetts.
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LEADERSHIP IN REGULATORY, TECHNICAL,
INTERNATIONAL AFFAIRS

SDA ADVANCES MEMBER
PRIORITIES AT GLOBAL
CHEMICAL TALKS
SDA strongly advocated a risk-based
approach to managing the use of
chemicals at global talks sponsored by
the United Nations in Vienna, Austria.
SDA President & CEO Ernie Rosenberg
urged governments to carefully 
consider the far-reaching impact of 
their decisions—which could affect
companies’ ability to innovate and
manufacture products necessary to
protect health and the environment.
The “Strategic Approach to International
Chemicals Management” talks will
continue in 2006.

SDA EXPERTISE PRESENTED
AT HIGH-LEVEL BRIEFINGS
Throughout 2005, SDA briefed the U.S.
Mission to the European Union and 
high-level officials of the Office of the U.S.
Trade Representative and the Departments
of State and Commerce on chemical
management issues. SDA also hosted a
meeting of key European parliamentarians,
including the chair of the European
Parliament’s environment committee,
in which several SDA members and 
CTFA participated.

SDA STRENGTHENS 
TIES TO ASIA

SDA provided updates on global chemical
management trends at the 5th Asia Soap 
and Detergent Association Conference,
fortifying ongoing relationships with allies
facing similar regulatory challenges.

SDA PLAYED A LEADING
ROLE IN GLOBAL
HARMONIZATION 
OF LABELING
SDA will develop proposals to amend
federal consumer product labeling
regulations to bring them in line with 
the Globally Harmonized System of
Classification and Labeling of Chemicals
(GHS). The broad adoption of the GHS
would reduce the degree to which
manufacturers face inconsistent labeling
requirements among trading partners.
Following two meetings with SDA, U.S.
Consumer Safety Product Commission
Chairman Hal Stratton invited SDA to
submit detailed proposals for the agency
to consider.

SDA President & CEO Ernie Rosenberg
(left) with Karl-Heinz Florenz,
chairman of the European Parliament's
environment committee, during a
meeting at SDA headquarters.

SDA President & CEO
Ernie Rosenberg led the
International Chamber
of Commerce delegation
during chemical
management talks held
in Vienna, Austria.
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OUR MISSION
IT IS THE MISSION OF SDA, THE COLLECTIVE VOICE OF THE 
CLEANING PRODUCT AND OLEOCHEMICAL INDUSTRIES, TO: 

•  REPRESENT THESE INDUSTRIES IN A RESPONSIBLE, 
PROACTIVE AND PROGRESSIVE MANNER, AND 

•  BE A TRUSTED AND PREFERRED SOURCE OF INFORMATION
ON CLEANING PRODUCTS AND OLEOCHEMICALS 
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SDA, ALLIES EXPAND
COMMITMENT TO 
HPV PROGRAM
SDA joined with the American Chemistry
Council and the Synthetic Organic
Chemical Manufacturers Association in
an initiative to extend the industry’s 
work on high production volume (HPV)
chemicals—those produced in the
United States or imported in quantities
greater than 1 million pounds annually.

The Extended HPV (EHPV) Program seeks
to publish health and environmental
information on 574 additional chemicals
that have become HPVs since the initial
list of HPVs was generated. A number 
of these chemicals are used in the
manufacturing of cleaning products. The
EHPV program will also increase the
breadth of safety information made
publicly available for both the old and new
HPV substances.This industry-managed
program is intended to demonstrate the
commitment of our industries to
stewardship of the chemicals they
produce and use.

KEY SURFACTANT PASSES
MAJOR SAFETY REVIEW
Data gathered by SDA’s Hydrotropes
Consortium was found to have an
acceptable human health and
environmental safety profile, according 
to a review by the Organization for
Economic Cooperation and Development’s
(OECD) chemical testing program.

OECD members meeting in Washington,
D.C., agreed that, because of the low
hazard profile of hydrotropes—a key
surfactant in detergent formulations—
the chemicals are of low priority for
further work. Further extensive data is
not needed. The outcome showcases the
benefits of SDA’s collaborative HPV
chemical review programs, which can
create significant cost savings for SDA
members through avoidance of
unnecessary and duplicative testing.

SDA SHARES EXPERTISE,
PROMOTES PRODUCT
STEWARDSHIP
SDA continues to share its expertise with
stakeholders worldwide on responsible
stewardship of chemical data and industry
HPV consortia. In 2005, SDA chaired
sessions at European and U.S. meetings of
the Society of Environmental Toxicology
and Chemistry (SETAC), and provided
details on how SDA organizes and
manages industry consortia and gathers
data on HPV chemicals.

Submitted for Your Review:
SDA’s Hydrotropes Consortium
submitted detailed data to an
OECD panel meeting in
Washington, D.C.

Expert Presentations: Dr. Hans
Sanderson, SDA Director of
Environmental Safety, spoke at
the 15th Annual Meeting of
SETAC Europe in Lille, France,
in May 2005.
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SDA PUBLISHES EXPERT
GUIDANCE ON RISK
ASSESSMENTS, ENZYME
PRODUCT SAFETY 
In 2005, SDA published two comprehensive
documents promoting responsible
manufacturing and stewardship for
ingredients used in cleaning, hygiene and
personal care products:

Exposure and Risk Screening

Methods for Consumer Product

Ingredients presents methodologies
and specific consumer exposure
information that can be used for
screening-level risk assessments of
environmental and human
exposures to HPV chemicals.

Risk Assessment Guidance for 

Enzyme-Containing Products

provides guidance on risk
characterization in the development
of new products containing enzymes.
The information contained in the
book supports the development of
appropriate risk management
strategies that avoid unacceptable
risks to the users of enzyme-
containing products.

OLEOCHEMICALS 
PROMOTING INNOVATIONS
IN GLYCERINE RESEARCH 
Research involving glycerine applications
in the use of renewable materials was
honored by SDA with our 2005 Glycerine
Innovation Award. Beginning in 2006,
SDA will join with the National Biodiesel
Board in cosponsoring the award,
boosting the amount of the winner’s
honorarium to $5,000.

BRINGING TOGETHER
OLEOCHEMICAL BUSINESS,
TECHNICAL LEADERS
Nearly 400 delegates attended the 
SDA-cosponsored World Oleochemical
Conference in Athens, Greece, whose
theme was “Meeting the Demands of the
Future.” Conference highlights included
sessions on how oleochemicals are used
innovatively in a variety of cleaning and
personal care product applications.

Also, at the American Oil Chemists’
Society (AOCS) annual meeting in 
Salt Lake City, SDA presented a historical
overview of how we have represented
the oleochemical industry on technical
and scientific issues, and hosted a
meeting of our Oleochemical Committee.

PRESERVING INDUSTRY
SAFETY TESTS FOR TALLOW
DERIVATIVES 
SDA successfully convinced the Food and
Drug Administration to preserve a widely
used test method that helps ensure 
the safety of tallow derivatives from
cattle that are used in human food and
cosmetics. SDA briefed FDA on the
technical aspects of derivative safety, as
part of the agency’s review of safeguards
against the spread of BSE.

Randy Love, Degussa Goldschmidt
Chemical Corporation, reviews
agenda items for a meeting of
SDA’s Oleochemical Committee in
Salt Lake City Utah.

Leaders from Japan’s oleochemical
industry visited SDA in October
2005 to discuss issues surrounding
oleochemical supply-and-demand,
biodiesel, and development of
new glycerine applications.

A

A

B

B
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SDA TO CHAIR POISON
PREVENTION WEEK
COUNCIL
SDA Vice President of Education Nancy
Bock is now chairing the Poison Prevention
Week Council, a coalition that includes
staff from the Consumer Product Safety
Commission, public health advocates and
other industry groups. SDA’s leadership
of this group in the year ahead will allow
us to build relationships while we further
showcase how our members work to
educate consumers about proper usage
and storage of cleaning products, in
order to avoid injuries due to unintended
product exposures.

CDC DIRECTOR LAUDS SDA
AS A “GREAT PARTNER” 
IN SNAP PROGRAM
The Director of the Centers for Disease
Control and Prevention (CDC), Dr. Julie
Gerberding, publicly praised SDA as a
“great partner” in our work with CDC on
the “Healthy Schools, Healthy People:
It’s a SNAP” program. Our annual awards
event in Washington, D.C., honoring
students for their in-school hand hygiene
programs, was held at the National Press
Club. Six SDA members provided financial
support and/or product donations for the
honored students.

Additionally, SNAP was honored by the
trade association community and within
CDC for its program and partnership
successes. The American Society of
Association Executives (ASAE) presented
SNAP with its Associations Advance
America Award of Excellence. And CDC
honored SNAP with its Horizon Health
Education Program Award, which
recognizes outstanding health education
programs that have been in existence for
2–4 years.

SDA AGAIN TEAMS WITH
CDC—FOCUS ON HARD
SURFACE CLEANING
SDA’s alliance with CDC on SNAP has led
to another working relationship, this one
focused on developing public messages
on the benefits of cleaning and
disinfecting hard surfaces. A work group
of SDA members and staff held its first
meeting with CDC in San Francisco
during the summer of 2005.

SDA, ASM PARTNERSHIP
GARNERS MAJOR MEDIA
COVERAGE 
For the first time, SDA teamed with the
American Society for Microbiology in
sponsoring and releasing a new study of
hand hygiene behavior in public
restrooms and a telephone survey of
consumer hygiene habits. The results
were released at a National Press Club
news conference during National Clean
Hands Week and received national and
international media coverage, which
focused primarily on the benefits of
using hand hygiene products.

SDA EXPANDS STRATEGIC COMMUNICATION AND
EDUCATION OUTREACH EFFORTS 

Members of the Poison Prevention Week
Council gather at a meeting hosted by
SDA. Nancy Bock, SDA Vice President of
Education, is serving as the 2006–2007
Council Chair.

Students from Ralston Middle
School in Belmont, California,
accept the Top Classroom Award
from SDA and CDC’s “Healthy
Schools, Healthy People: It’s a
SNAP” program.

SDA, ASM, CDC Gather at News
Conference: Results of a survey
summarizing Americans’ hand
hygiene behavior were unveiled
at a September 2005 news
conference at the National Press
Club in Washington, D.C. Pictured
from left are Brian Sansoni, SDA
Vice President, Communication
& Membership; Dr. Judy Daly,
Secretary, American Society for
Microbiology; and Julia Smith-
Easley, Associate Director for
Health Education, Food Safety
Office, Centers for Disease
Control and Prevention.

By the Bay:  Among those
attending the SDA Hard Surface
Work Group meeting in 
San Francisco (from left): Erica
Odom, CDC; Mary O'Connell,
Clorox; Steve Peckham,S.C.Johnson
& Son; Elias Shaheen, Clorox;
Donna Carr, Reckitt Benckiser;
Betty Scott, Dial; Vicki Friedman,
Clorox; Julia Smith-Easley, CDC;
Rachel Cherico, GOJO.

Warm Welcome: SDA
Board member Steve
Cugine, President,
Household Products
Division, Church &
Dwight Co., Inc.,
presided over the
SDA/SNAP reception at
the National Press Club.
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OUR PURPOSE
SERVE GROWTH AND INNOVATION IN THE CLEANING PRODUCT
AND OLEOCHEMICAL INDUSTRIES
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CHILDREN’S HEALTH
CONFERENCE RECEIVES 
SDA SUPPORT
SDA showcased its commitment to
education and the safe, proper and
beneficial use of cleaning products by
cosponsoring a conference on “Cleaning
for a Healthy Indoor Environment for
Children.” SDA provided financial
support for the conference, sponsored by
the Center for Hygiene and Health in
Home and Community at Boston’s
Simmons College, and distributed SDA
educational materials to public health
officials, industrial hygienists, academics
and students in attendance.

NEW LAUNDRY, FABRIC
CARE PRODUCT FACT
SHEETS UNVEILED 
Our reputation as the go-to source for
information on laundry and fabric care
products was bolstered by the
publication of fact sheets on laundry
detergents and pre-wash and in-wash
stain removers, and a brochure educating
consumers about the proper use of high
efficiency (HE) laundry products.The HE
brochure was a collaborative effort
between appliance and detergent
manufacturers and is making its way into
appliance industry training programs.

MEDIA OUTREACH
REINFORCES STRATEGIC
MESSAGES
SDA’s aggressive use of consumer surveys
and media outreach led to placements in
hundreds of newspaper and online news
articles and broadcast stories:

• A Baltimore Sun story on workplace
hygiene habits featured SDA 
cleaning survey statistics and advice
encouraging workers to use cleaning
and disinfecting wipes on office
surfaces. The article was reprinted in
at least a dozen newspapers in the
U.S. (Los Angeles Times, Salt Lake Tribune,
Atlanta Journal-Constitution) and led to
story re-writes around the world.

• An article published by the Associated
Press quoted SDA on the danger of
mixing homemade cleaners and the
importance of reading the labels on
cleaning products. This article ran in
60 different media outlets and
generated 27.4 million impressions.

• The National Safety Council
publication Family Safety & Health
prominently featured SDA’s advice on
using household cleaners safely and
effectively in its spring 2005 issue.

• Several newspapers reprinted the
Washington Post Home section’s
notation that the SDA website,
www.cleaning101.com,“has lots of
good household tips.”

• SDA’s news release summarizing our
National Cleaning Survey on consumer
usage of wipes generated much
newspaper coverage touting the
products’ convenience, effectiveness
and benefits.
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SDA—PRINCIPLES FOR
SUSTAINABLE DEVELOPMENT
The members of The Soap and Detergent
Association are committed to the
enhancement of human health and quality of
life through the responsible formulation,
production and sale of cleaning products and
ingredients.

The members of The Soap and Detergent
Association will strive to meet the following
commitments to advance human health and
environmental quality, social well-being and
economic growth. The Association will
support its members in meeting these
commitments.

HUMAN HEALTH/
ENVIRONMENTAL
SUSTAINABILITY 
• To market only products that have been

shown to be safe for humans and the
environment, through careful consideration
of the potential health and environmental
effects, exposures and releases that will be
associated with their production,
transportation, use and disposal.

• To promote transparent communication of
safety and handling information across the
chain of commerce.

• To support basic research to resolve
uncertainties around human and
environmental safety when they arise.

• To obey the spirit and intent of all national
laws and regulations.

SOCIAL SUSTAINABILITY
• To contribute to a better quality of life for

our consumers, business partners,
employees and the communities in which
we operate.

• To develop products and ingredients that
effectively deliver claimed benefits.

• To promote the safe use of our products
with the public.

• To support society’s efforts to enhance
public health and well-being through
improved hygiene and sanitation.

• To maintain a high level of product
stewardship throughout the chain of
commerce.

• To operate our manufacturing facilities with
due regard to the health and safety of our
employees, the communities in which we
operate and the wider environment.

ECONOMIC SUSTAINABILITY
• To contribute to economic growth,

including the economic success of the
industry’s shareholders, employees and
communities.

• To innovate to improve products both in
terms of performance and environmental
impact.

Approved by the SDA Board of Directors,
November 18, 2004

The Soap and Detergent Association
1500 K Street NW, Suite 300
Washington, D.C. 20005

Phone: (202) 347-2900
Fax: (202) 347-4110
Email: info@cleaning101.com
wwwwww..cclleeaanniinngg110011..ccoomm


